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The Evolution of B2C Consumer Segmentation
in the Digital Age

Consumer segmentation has evolved from traditional demographic methods to more advanced techniques in the digital
age, driven by vast data availability. This evolution allows a deeper understanding of consumers, considering...

+ ,"
o IIEX

Innovation NORTH AMERICA

Exchange

2024

17-18 Anetintl

- At IEX NA, you'll strengthen your
professional network
- Explore hot topics with industry experts,
like, Al & Data Collection


https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjssf4qcq9xmgtPnJLkmny5FoSLnQKy0D490VGUbmTULdDkIcyNdmy5hplYWwb5G4MU5t-Vp6-eyZIxEJmSI4GN_2kWLlRojuTrr77o5cXX8h_FHRA7csZmrisI2ENkZNIIuMtOOtASXhCAhNOVdeMXh61kihfaIXcRs8umFRdE77SuqE7FVf800OoPl5Lc6bPbrkpH6Dgcm-4gWACnfe-2OF5bfo96TDx9fqrkuUd7pVMXDk-FXEzujbZiaN55IEApxTP7o9jxDzPZ-jYB5GVMZQUsBHWl_Uk1cCqdE64w1W7zakTL2A3RLWAik8mmNHopmcdjW-23Ga-MK2kZUr0P1F6JP3VmiGoeV2XCQEZFnVMZ7PYmXVwEs2YF-2pTDUKXA&sai=AMfl-YRfPKe8R5fxBE_f7HKzfPKvaieJKa1m8noBj18REqjlse3fMRiPf9_kVtYKHAMm0DxxUHMpSPbbGMPMUf2T95Vb33_TjfMJnOZRdTgfgN-T8SWXopoeFzyRNlfs6uI&sig=Cg0ArKJSzN4p6HuGPj8d&fbs_aeid=%5Bgw_fbsaeid%5D&adurl=https://www.sisinternational.com/&nm=1
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjssf4qcq9xmgtPnJLkmny5FoSLnQKy0D490VGUbmTULdDkIcyNdmy5hplYWwb5G4MU5t-Vp6-eyZIxEJmSI4GN_2kWLlRojuTrr77o5cXX8h_FHRA7csZmrisI2ENkZNIIuMtOOtASXhCAhNOVdeMXh61kihfaIXcRs8umFRdE77SuqE7FVf800OoPl5Lc6bPbrkpH6Dgcm-4gWACnfe-2OF5bfo96TDx9fqrkuUd7pVMXDk-FXEzujbZiaN55IEApxTP7o9jxDzPZ-jYB5GVMZQUsBHWl_Uk1cCqdE64w1W7zakTL2A3RLWAik8mmNHopmcdjW-23Ga-MK2kZUr0P1F6JP3VmiGoeV2XCQEZFnVMZ7PYmXVwEs2YF-2pTDUKXA&sai=AMfl-YRfPKe8R5fxBE_f7HKzfPKvaieJKa1m8noBj18REqjlse3fMRiPf9_kVtYKHAMm0DxxUHMpSPbbGMPMUf2T95Vb33_TjfMJnOZRdTgfgN-T8SWXopoeFzyRNlfs6uI&sig=Cg0ArKJSzN4p6HuGPj8d&fbs_aeid=%5Bgw_fbsaeid%5D&adurl=https://www.sisinternational.com/&nm=1
https://www.greenbook.org/
https://www.greenbook.org/
https://cta-service-cms2.hubspot.com/web-interactives/public/v1/track/click?encryptedPayload=AVxigLJ9RJ6C4MOY1Zw5GIKd8op8DsyJiGWnFiPHARAWICLp6siiAj3glRhgTWC44Xb9KoTQqxBknS8cfCvCezjqT9nd3T8Eue1KV2auWbM8YwaC2%2FNArjAdbhnElsQeU5zC68duaq6KFikJ8q5pPp24RwPXhxzUV8PQYP7dI1XsDIPbw86S3ABKjF2ldoCl4Wj6wMAlk8pO%2BA%3D%3D&portalId=6530786&webInteractiveId=295184290081&webInteractiveContentId=155103085085&audienceId=45878352&containerType=SLIDE_IN&pageUrl=https%3A%2F%2Fwww.greenbook.org%2Finsights%2Fresearc-technology-restech%2Fthe-evolution-of-b2c-consumer-segmentation-in-the-digital-age&pageTitle=The+Evolution+of+B2C+Consumer+Segmentation+in+the+Digital+Age+%E2%80%94+Greenbook&referrer=&userAgent=Mozilla%2F5.0+%28Windows+NT+10.0%3B+Win64%3B+x64%29+AppleWebKit%2F537.36+%28KHTML%2C+like+Gecko%29+Chrome%2F120.0.0.0+Safari%2F537.36&hutk=e624c1d2a2bfbd051e7a00a99b7b9062&hssc=117340249.1.1708713659996&hstc=117340249.e624c1d2a2bfbd051e7a00a99b7b9062.1708713659996.1708713659996.1708713659996.1&hsfp=1342182235
https://cta-service-cms2.hubspot.com/web-interactives/public/v1/track/click?encryptedPayload=AVxigLJ9RJ6C4MOY1Zw5GIKd8op8DsyJiGWnFiPHARAWICLp6siiAj3glRhgTWC44Xb9KoTQqxBknS8cfCvCezjqT9nd3T8Eue1KV2auWbM8YwaC2%2FNArjAdbhnElsQeU5zC68duaq6KFikJ8q5pPp24RwPXhxzUV8PQYP7dI1XsDIPbw86S3ABKjF2ldoCl4Wj6wMAlk8pO%2BA%3D%3D&portalId=6530786&webInteractiveId=295184290081&webInteractiveContentId=155103085085&audienceId=45878352&containerType=SLIDE_IN&pageUrl=https%3A%2F%2Fwww.greenbook.org%2Finsights%2Fresearc-technology-restech%2Fthe-evolution-of-b2c-consumer-segmentation-in-the-digital-age&pageTitle=The+Evolution+of+B2C+Consumer+Segmentation+in+the+Digital+Age+%E2%80%94+Greenbook&referrer=&userAgent=Mozilla%2F5.0+%28Windows+NT+10.0%3B+Win64%3B+x64%29+AppleWebKit%2F537.36+%28KHTML%2C+like+Gecko%29+Chrome%2F120.0.0.0+Safari%2F537.36&hutk=e624c1d2a2bfbd051e7a00a99b7b9062&hssc=117340249.1.1708713659996&hstc=117340249.e624c1d2a2bfbd051e7a00a99b7b9062.1708713659996.1708713659996.1708713659996.1&hsfp=1342182235
https://cta-service-cms2.hubspot.com/web-interactives/public/v1/track/click?encryptedPayload=AVxigLLDq3Bu20jRM8K2v%2BQq4zgbxa54h9wtm4AS%2BEolTFe7ZT%2BuAGEHGLBkVAIndIHwhDrlOcMENFZq4nASHQHbANm%2Bsmf%2BvYwjpx6DXZUV40lIK2MZQELi%2Bvb1HYfoTwBpaA2Sw07Mmbdo%2BfRWTsjkX7cA204YJdNWgWf6B8Y%3D&portalId=6530786&webInteractiveId=295184290081&webInteractiveContentId=155103085085&audienceId=45878352&containerType=SLIDE_IN&pageUrl=https%3A%2F%2Fwww.greenbook.org%2Finsights%2Fresearc-technology-restech%2Fthe-evolution-of-b2c-consumer-segmentation-in-the-digital-age&pageTitle=The+Evolution+of+B2C+Consumer+Segmentation+in+the+Digital+Age+%E2%80%94+Greenbook&referrer=&userAgent=Mozilla%2F5.0+%28Windows+NT+10.0%3B+Win64%3B+x64%29+AppleWebKit%2F537.36+%28KHTML%2C+like+Gecko%29+Chrome%2F120.0.0.0+Safari%2F537.36&hutk=e624c1d2a2bfbd051e7a00a99b7b9062&hssc=117340249.1.1708713659996&hstc=117340249.e624c1d2a2bfbd051e7a00a99b7b9062.1708713659996.1708713659996.1708713659996.1&hsfp=1342182235

@ by Ed Lorenzini

& o

Consumer segmentation has evolved from traditional demographic methods to more advanced techniques in the
digital age, driven by vast data availability. This evolution allows a deeper understanding of consumers, considering
their behavior, lifestyle, and values. Traditional demographic-based segmentation, focusing on age, gender, income,
and location, provides only a superficial view and overlooks individual behaviors, diversity within groups, and the

need for personalization.

It also fails to account for the complexities of decision-making, changing consumer behavior, and variations within
demographic groups. Therefore, marketers need to combine demographic data with psychographic and behavioral
insights to fully understand consumers.

The Digital Age and Data Abundance

The digital age has led to an explosion of consumer data from online activities, providing insights beyond traditional
demographic information to include behavioral, attitudinal, and psychographic data. This rich dataset offers
opportunities for more precise consumer segmentation, helping businesses understand not only who their
customers are but also why they behave as they do.
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Visualising Consumer Segmentations

Advanced analytics and machine learning can further identify micro-segments or individual consumers for highly

personalized marketing strategies. In essence, the abundance of data in the digital age has revolutionized
consumer segmentation, enabling more targeted, relevant, and effective marketing.

The Rise of Advanced Segmentation Techniques

Advanced segmentation techniques, including psychographic, behavioral, and predictive modeling, offer a more
comprehensive understanding of consumers. Psychographic segmentation focuses on intrinsic traits like values,
interests, and lifestyles, allowing tailored messaging for each segment. Behavioral segmentation analyzes consumer
actions, such as purchase history and brand interactions, to predict future behaviors and tailor marketing

strategies.

Predictive modeling uses statistical techniques and machine learning to forecast future consumer behaviors based

on past data. These techniques provide a holistic view of consumers, considering their demographics,
psychographics, behaviors, and predicted future actions. This leads to more accurate, nuanced consumer insights

and enables personalized, effective marketing strategies.

Personalization and Meaningful Insights
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Advanced segmentation techniques, including psychographic, behavioral, and predictive modeling, are vital for
personalized marketing. They provide deep insights into consumer values, interests, behaviors, and future needs,
enabling businesses to craft relevant, personal marketing messages. For example, a fitness brand could tailor a
campaign for ‘health-conscious moms’ based on their specific interests and lifestyle. Such targeted campaigns
have proven to significantly increase engagement and conversion rates, as seen with Amazon’s personalized
recommendation system and Netflix's predictive content suggestions. By utilizing these techniques, businesses
can enhance engagement, boost conversions, and strengthen customer relationships.

Customer Journey Mapping and Advanced Segmentation

Advanced segmentation techniques align with the customer journey, helping businesses understand how
customers interact with their brand at each stage, thereby optimizing the customer experience. Behavioral
segmentation can reveal consumer habits, allowing businesses to tailor interactions to meet specific needs. For
instance, providing comprehensive product information to consumers who research extensively before purchasing.

Predictive modeling can help anticipate customer needs, such as timely reminders for product refills. Mapping the
customer journey also helps identify potential pain points that can be addressed to improve conversion rates. This
alignment between advanced segmentation and the customer journey leads to a personalized, seamless customer
experience, enhancing customer satisfaction, loyalty, and profitability.

The Role of Al and Machine Learning

Artificial Intelligence (Al) and Machine Learning (ML) enhance the accuracy and scalability of advanced

segmentation techniques. They automate the analysis of large datasets, uncover complex patterns, and make
accurate predictions about consumer behavior. ML algorithms identify correlations between consumer behaviors,
interests, and demographics, creating detailed consumer segments.

As these algorithms learn from new data, their accuracy improves, enabling scalable, dynamic market
segmentation. Al and ML can reveal hidden patterns and trends, like a correlation between buying organic food and
eco-friendly cleaning products, indicating an interest in sustainable living. These insights help businesses identify
new market opportunities and design relevant marketing campaigns. Furthermore, predictive modeling techniques
powered by Al and ML can anticipate future consumer behaviors.

Challenges and Considerations

Advanced segmentation techniques, while beneficial, present challenges including data privacy concerns, resource
allocation, and ethical data usage. Businesses must comply with data protection regulations like GDPR or CCPA,
implementing strong data security measures and transparency about data usage.

Implementing these techniques can be resource-intensive, requiring sophisticated software and skilled personnel;
however, starting with simpler techniques and gradually upgrading, or training existing staff, can help manage
costs. Ethical data usage involves respecting customer preferences, avoiding discriminatory practices, and
ensuring mutual benefits.
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A ‘privacy by design’ approach, where privacy is considered at every data processing stage, can help ensure ethical
practices. Despite these challenges, with careful planning and responsible practices, businesses can enjoy the
benefits of advanced segmentation while building customer trust.

Case Studies and Success Stories

Angi (formerly Angie’s List), an American home services platform, struggled to secure more reviews from its users.
Their initial strategy of calling 20,000 customers monthly for reviews only led to a 5% increase in response rates.
They then turned to an advanced consumer segmentation tool to study past reviewers and create a segmentation
report and a unique model.

Adopting this model allowed them to focus their outreach on 20,000 high-potential reviewers each month instead
of a random selection. As a result, their response rate surged from 5% to a remarkable 30%. This notable
enhancement in effectiveness was wholly attributed to the advanced consumer segmentation tool and the model it
provided.

Temes Consulting, a marketing agency for renowned car manufacturers like Fiat Chrysler, Ford, and Toyota, used an
advanced consumer segmentation tool to identify potential buyers. By creating demographic, psychographic, and
financial models, they established ideal customer profiles for each car. Combined with lease and loan expiry data,
this led to personalized campaigns, resulting in a 317% increase in dealership visits within a year and providing
insightful data on American car-buying habits.

Looking Ahead: The Future of B2C Consumer Segmentation

Emerging technologies like Augmented Reality (AR), Virtual Reality (VR), and Internet of Things (IoT) are
transforming B2C consumer segmentation. AR and VR offer novel consumer interaction methods and data
collection opportunities, such as virtual try-ons or immersive product demos. |oT devices provide data on
consumer habits for more precise segmentation.

As these technologies become widespread, segmentation techniques will need to evolve, potentially requiring new
algorithms for complex data processing. Businesses must adapt their strategies to changing consumer behaviors

and expectations, such as heightened privacy concerns. The continued growth of Al and ML drives advancements
in segmentation, enabling sophisticated predictive modeling and dynamic personalization.

Conclusion

Consumer segmentation has advanced from basic demographic strategies to sophisticated Al and ML techniques,
boosted by technologies like AR, VR, and loT. Despite data privacy and resource management challenges, these
techniques provide deep customer behavior insights, enabling tailored marketing strategies and personalized
experiences that heighten customer loyalty.

They unveil hidden consumer trends, predict customer needs, identify new market opportunities, and keep
businesses ahead of trends. In the digital era, businesses must employ these advanced segmentation techniques
for deeper customer understanding and personalization. Consequently, the future of B2C consumer segmentation
is dynamic and customer-centric, offering businesses a competitive edge and stronger customer relationships.
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